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social-political mood and behavior. In that case the 
middle class is singling out on the basis of self-
identifi cation of people, their «self-enrollment» into 
the middle class. 

The third approach is where the middle class 
divides into the so-termed «new» middle class 
that includes managers and specialists that are the 
owners of a high-level human capital assets or the 
owners of resource of power and «old» middle 
class – classic «petite bourgeoisie» or the so-called 
«small business» that collects dividends on its eco-
nomical capital is an excellent attempt of practical 
application of such an approach for middle class 
analysis. The approach can be called as «related to 
resources» and its fundamentals are: volume, type 
and structure of the capital which is at somebody’s 
disposal, at some household disposal and etc.

Finally the fourth approach is connected with 
the attempt of combined application of traditional 
criteria of singling out the middle class under the 
conditions in Russia (specifi c professional fea-
tures, education, material-profi table features and 
self-identifi cation). Occasionally this list of criteria 
widens. Other criteria that is connected with the 
capability of the middle class to fulfi ll any associ-
ated functions – «the stabilizer» of social-political 
and economical life, «the supplier» of high quali-
fi ed work force, «the distributor» of new social-
economical and social-cultural praxises, national 
culture bearer and etc. is being added into it [2].

More often in professional literature the middle 
class is defi ned by such basic criteria as:

‒ educational and income level;
‒ consumer standards;
‒ owning of corporeal and intellectual property;
‒ capacity of highly skilled labor;
‒ self-identifi cation as the representative of 

«social middle class».
The presence of «non-material» signs of be-

longing to the middle class where the maximum 
value attaches to confi dence in the future and warm 
existence in one’s old age, capability to maintain 
health by receiving qualifi ed treatment seems to be 
interesting.

Of all the above listed criteria of defi ning the mid-
dle class more disputes and debates accrue to incomes.

According to estimates of the CSR (Centre of 
Strategic Research) the lower bound that allows to 
refer the household to the middle class today is the 
yearly income in the amount of nearly 600 000 ru-
bles per family (20 000 $). In big cities this income 
is higher and amounts to 900 000 rubles (30 000 $). 
Upper bound of the middle class is the income that 
amounts to 9 000 000 rubles per family (300 000 $). 
But the question about the number of such family 
members remains opened. 

It is worth to notice that the fi gures are controver-
sial and considerable vary in professional literature.

Defi nition of creative class corresponds to the 
similar scopes which are being focused on by the 
developers of «Strategy 2020» who named it as the 

main Russian economic engine. [3] In their opinion 
this are people of «creative work that in the course 
of usual work create innovations» «Creative class 
is able to offer something new to society and unlike 
the middle class it has higher 

According to the data of the CSR in 2011 income 
greater then 600 000 rubles per family (20 000 $) 
had approximately 15 000 000 families and that is 
29 % of the population. If we consider income of 
the lower bound of the middle class that amounts to 
900 000 rubles (30 000 $) in a year per family, then 
following the results of 2011 18 % of the popula-
tion or 9 500 000 families referred to it. The income 
greater then 9 000 000 rubles (300 000$) yearly per 
family had 237 000 families or 0,5 % of the popula-
tion. 29 000 families or less then 0,1 % of the Rus-
sian population could make boast of their income of 
more than 1 000 000 $ in a year.

Therefore Russia has its own specifi c middle 
class other than the western one. Objectively the 
material criteria between Russian middle class and 
its European analog varies signifi cantly. However 
the homegrown middle class fulfi lls a variety of 
functions that are essential to develop the society.

Generally the middle class has fairly high level of 
education and culture and also plays stabilizing role in 
social-political life of Russia and is capable to express 
vital interests of strong majority of the citizens.
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The economic agents’ competitiveness in the 
knowledge economy is depended and defi ned by 
the human capital further development level and 
the education system. The human resources qual-
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ity further improvement is practically being devel-
oped under the continuous development conditions, 
therefore many countries of them are tended to be 
taken the rightful place in the general planetary la-
bor division, and the global income assignment. 

The quality requirements level of the human 
capital is being increased, which it is implied the 
human beings’ role rethinking in the continuity of 
the Institutional reforms of the medical education 
and the relevant changes acceleration conditions, 
under the knowledge economy level formation, and 
its further development context conditions. As the 
society, well as its individuals should be able not 
only to be adapted to such changes, but also to be 
anticipated all of them. 

So, the human qualitative characteristics are 
played the special role in the knowledge economy: 
the knowledge, skills (e.g. the experience gained), 
qualifi cation, ability to the lifelong learning, self-
perfection, and creativity. The worker’s personal 
qualities are played the undeniable role: the versa-
tile development, responsibility, initiative, integrity, 
and communication skills. Thus, the employee’s 
moral characteristics again have been become their 
particular signifi cance in the medical world: hon-
esty, conscientiousness, sympathy, empathy, and 
co-ownership.  

The signifi cant investment is required in the 
medical specialists, and the professionals training 
and re-training system and the medical education, 
in general, to be achieved the human factor high 
quality. The human capital further development 
management is practically aimed at its quality im-
provement, the human resources further develop-
ment, for all this, the power subjects may be acted, 
as the potential at all the levels and also in all the 
spheres of the business community, as well as the 
civil society, in general. 

The modern comprehension of the social pro-
gress is being concentrated around the man’s chal-
lenge. The economy’s innovation model is prac-
tically typical for all the countries, that can be 
effi ciently developed and be used the human capi-
tal. The differences strengthening rise between the 
societies that have their means for their stability 
strengthening, on the basis of the human capital, is 
acted by the watershed between the competitive and 
lagging in their further development countries and 
also those countries and states, for which the im-
possibility of the advanced technologies mastering 
will be constantly put increasingly higher barriers 
in their further development. 

So, the knowledge economy further evolu-
tion is practically predicted on the products’ and 
the services’ expanding markets concept, in which 
the knowledge has been become to be acted, as the 
market products. «The product – knowledge» and 
«the service – knowledge» are being produced, 
advertized, sold, and bought at the quite different 
markets in the same way, as the typical products 
and the corresponding services. At the same time, 

the knowledge and the services product market is 
practically more complex Institutional formation, 
than the classical market, which is familiar to the 
economists.  

So, the going to the knowledge economy is 
generated the challenges, which are raised dur-
ing the human society further evolution process, 
and it is refl ected the whole imperfection of this 
process, on one hand, and, on the other hand, it 
is determined this movement possibility in the 
framework of the already formed Institutes and 
the need for the changes to be resolved all these 
given challenges. 

Today, there are a number of the system-lev-
eled and their origin challenges, which are dif-
fi cultly to be solved or even they are, inherently, 
accompanied the further development in the pres-
ence of the existing basic Institutes and the already 
formed medical education structure. One gets the 
feeling, that to address all these crucial challenges 
the modern society is not trying to be started up or 
it cannot be found the most effi cient recipes. Un-
der all these conditions, the economy image of the 
medical knowledge, as the model for the future, it 
can be presented by these challenges presence, as 
well as by the Institutes, having intended for their 
successful solution. 

To all these challenges, from our point of view, 
are included the following: 

– the long and steady decline in the prestige of 
the medical professions, that is the public indicator 
of the health sector sphere situation, which is indi-
cated on the low public satisfaction with the health 
care system situation; 

– the mass graduates schools enrolling in the 
Medical Institutes of Higher education with their 
low (e.g. really) ASE points and the complete lack 
of the motivation, as well as learning ability; 

– the students’ lack of convincing motivation to 
be acquired their knowledge intensive, due to the sal-
aries’ low level for the medical and health workers; 

– «the informational stress», having condi-
tioned by the avalanche-like increase of the scien-
tifi c and medical knowledge, which are not able to 
be accommodated the modern man’s brain. Accord-
ing to the RF Deputy Minister of Health T.V. Ya-
kovleva’s words, the knowledge are being became 
obsolete, today, at 15 % annually, and they are fully 
updated in 6 years (e.g. 72 months); 

– the recruited number of the young teachers is 
not compensated for the aging process of the faculty 
body. This is understandable by the material failure 
of the vacancies offered. The number reducing of 
the qualifi ed of scientifi c and pedagogical staff, the 
reducing demands to the students and trainees has 
already been led to the alarming situation: «there is 
nobody to be taught and no one to teach». 

So, these challenges solution is quite possible 
only at the holistic approach using, as all the chal-
lenges are interrelated and interdependent, and their 
resolution should be systemic. 
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Today, the process of education in the medi-
cine cannot be considered in the isolation from the 
educational work. It is obvious the fact, that the 
career – oriented activities should be began from 
the school, but much better from the kindergarten 
bench, through «the medical groups», and the class-
es, where the necessary knowledge and the skills 
will be presented in the group, and then, in the sci-
entifi c and practical form. This is the only way to be 
developed the right system of the value orientations 
and the ideological positions at the future doctor. 

The modern education is the continuous and 
universal one, so the task of the educational servic-
es market operators, having implemented the mar-
keting technologies further development, is to en-
able a person possibility to be learnt throughout his 
life. The contemporary medical science dynamism, 
which continually are risen to the quite new areas of 
the activity and the professions, is required the con-
stant changes qualifi cations, the adaptations to the 
new challenges of further development. Thus, the 
qualitatively new challenges, having faced before 
the modern system of the medical education, are re-
quired its serious Institutional modernizations.  

The marketing instruments and the technolo-
gies are made the structure of the diverse educa-
tional programs more balanced, which has been 
made the direct infl uence on the human capital 
further development. It is signifi cant to be distin-
guished the programs for the people without any 
job experience (e.g. the pre-experience programs), 
and also the programs for people with the clinical 
or the scientifi c work experience (e.g. the post-
experience programs) at the programs’ formulating 
and the trainees’ selection in the medical education 
system. For example, in a number of the programs 
the work experience requirement in the clinic is not 
quite obvious, however the specialists’ competence 
level identifi cation and the factors accounting, hav-
ing provided the choice of the training priority 
forms, have been made the signifi cant infl uence on 
the educational programs’ content in the medicine.  

The marketing tools for the prospects assessing 
for the education system further development, the 
professionals’ employment and quality are needed 
to the Advanced Research Scientifi c Institutions 
(ARSI) and the Medioprophylactic Institutions 
(MPI) for the orientation on the human capital fur-
ther development. The effective system of the qual-
ity assessment of the professionals’ retaining of the 
medical professions is quite needed for these pro-
cesses’ effi ciency. Thus, it had been identifi ed the 
need of the fact, that the professional examination 
was put beyond the organizational structure of the 
Medical educational Institution. 

The famous Russian medical schools have al-
ready been formed and established quite a long time 
ago, but now, they are forced to be further devel-
oped in the globally competitive environment, for 
all this, the market operators have to be competed 
for both, as for the teachers, well as for the students. 

So, this specifi c feature of the medical educational 
services market will be undoubtedly contributed to 
the new marketing instruments and their techniques 
further development, having aimed at the market 
share increasing, and the resources attraction for the 
further development, especially, the human capital. 

At the Russian medical education market, it 
may be distinguished a number of the factors, hav-
ing limited the demand for the educational servic-
es, the main ones of which are the following: the 
high cost for this kind of the services in the leading 
Medical educational Institutions of the country; the 
low level of the young professionals’ welfare; the 
obvious advantages misunderstanding of the mod-
ern knowledge owning, and as well as the isolating 
inability of the quite necessary knowledge from the 
giant and fast – growing array of the modern scien-
tifi c and medical information. 

So, the potential consumers of the education-
al services should be formed their demand for the 
medical education services, having focused not 
only on the domestic educational and the scientifi c 
organizations. For all this, they must have the good 
basic training, without which it is quite impossible 
the adequate mastering and assimilation of the sci-
entifi c and medical information of the private order. 

The students and the graduate students must 
choose the best stage of the programs of the profes-
sionals’ training and their retraining at the global 
and the national markets of the medical education, 
having taken into account the quality and the cost 
of the primary and the secondary programs. So, it 
should be noted, that today, the Russian Medical 
Institutions, for the most part, do not very eager to 
have their employees’ staff trained in the foreign 
Medical higher schools. 

The domestic medical education emerging 
market should be gone the way from the foreign 
specialists’ and professionals’ attraction, as well as 
the Medical higher schools to the integrated educa-
tional programs to be created. At the present stage 
of the Russian Medical science further develop-
ment, we can already recognize the urgent task of 
the educational services export ensuring, which can 
be solved, on the basis of the marketing and the or-
ganizational management of the human capital fur-
ther development. Under these circumstances, the 
marketing instruments and the technologies will be 
provided not only the competitiveness of the Rus-
sian Medical educational programs and the organi-
zations, but also the attractiveness of the Russian 
Medical educational Institutions for the foreign 
consumers. 

So, the intellectual further development of the 
countries is quite impossible without the priority in-
vestment in the man, science, educational technolo-
gies further development, as well as the instruments 
to be promoted them. The marketing instruments 
of the human capital further development are be-
ing produced in the knowledge economy, and they 
are acted, as the component of the social further 
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development, the aim of which is o be created and 
to be increased the unique knowledge and the new 
technologies potential on their basis, the products, 
the processes, having promoted to the economic 
agents’ competitiveness growth.  

The changes producers in the knowledge econ-
omy are being acted not only the economic agents, 
but also the Institutions, which are fully included 
the state educational Institutions of the higher pro-
fessional education in the fi eld of the medicine and 
SRI. So, the special area of the given higher educa-
tion should be considered the programs, as the part 
of the educational programs, having tailed directly 
to the needs of the specifi c Institutes of higher edu-
cation, the Colleges, the Universities, ASRI or MPI. 
There are many concepts and the organizational 
forms of the enterprise program applications: from 
the training and the consulting programs, having 
implemented by many Medical Institutes of higher 
education, the Medical Colleges, the Medical Uni-
versities, to the corporate Universities to be created, 
that can be expanded the sphere of their infl uence, 
on the basis of the marketing technologies and the 
specifi c instruments. 

So, the marketing technologies further devel-
opment has been made the signifi cant impact not 
only on the educational system further development 
in the medicine, but also on the human capital for-
mation, on the basis of the specialized programs 
and the special courses. 

Thus, such programs further implementation 
and their realization is practically aimed not only 
the medical personnel’s training and retraining, but 
as well as the specialists’ and the professionals’ 
unique medical knowledge and the corresponding 
competences, and skills formation, having focused 
on the substantial further development strategy, the 
intellectual and the human capitals, having allowed 
to be realized the competitive advantages. 

In the Russian Medical Institutions, the Medi-
cal Institutes of higher education, the Medical Col-
leges, the Medical Universities, it has been already 
accepted to be proud of the education and the com-
petences level of their staff. However, the human 
capital further development, on the basis of the 
specialists’ and the professionals’ training and re-
training system is practically needed the marketing 
management by this process, due to the fact, that it 
has been noted in the domestic market, fi rstly, the 
specialists’ and the professionals’ excess with their 
higher Medical education at the paradoxical lack 
of the highly qualifi ed medical personnel manage-
ment; secondly, the inability of the modern Medical 
educational Institutions to be prepared the special-
ists and the professionals on demand. So, the mod-
ern Medical education, as a set of the Medical sci-
ences and disciplines, unfortunately, does not form 
the proper attitude of the future physician to such 
signifi cant concepts, as pain, suffering, and death. 
All these categories, in terms of the axiological and 
corresponding ethical and deontological fi lling, 

should be achieved and grasped during the training 
stage mandatory. 

In the context of the massive expansion of the 
modern scientifi c and medical information, it is 
seemed appropriate to be revised the curricula for 
the in-depth study of the basic knowledge, then 
the mastering of the modern information fl ows of 
the Medical scientifi c data. So, probably, it can be 
neglected by the intermediate knowledge, which is 
outdated, inconsistent or have only their historic 
signifi cance. This approach has been dictated by the 
fi nite capacity of the human memory and the brain 
function, in general. Namely, here, the sustained 
trend explanation to the vocational guidance «nar-
rowing» in the scientifi c and medical world, as in 
our country, well as abroad has been laid.   

One of the main marketing instruments of the 
Russian Medical education further development 
should be the programs’ share expansion in the for-
eign languages, especially, the English language. 
The specifi c feature and its peculiarity of the Eng-
lish – language programs introduction is the audi-
ences’ auditorium forming marketing technologies 
use, that should be the foreign languages speakers. 
If the students and the teachers are the Russian – 
speaking ones, then the programs will not be able to 
be the export – orientated ones.

To the marketing instruments of the interna-
tional educational environment formation, it may 
be included the foreign scientists’, scholars’ and the 
researchers’ attraction technologies, as well as the 
bilingual design technology diploma on the gradu-
ation of the Medical Institute of higher education, 
the Medical College, the Medical University or the 
University Medical residency. 

Thus, the marketing instruments in the human 
capital further development and the medical personnel 
training must be taken into account their further devel-
opment whole specifi cs, the focus on the people devel-
opment at the different hierarchical levels of the medi-
cal organizations management, the qualities necessary 
for the corporate strategy implementation of the con-
sistent and the continuing Medical education. For all 
this, the marketing instruments are practically allowed 
to be identifi ed the needs of the Medical Institutes of 
higher education, the Medical Colleges, the Medical 
Universities, ASRI and MPI and in accordance with 
that, to be produced the high quality level in the teach-
ing, having based on the forms and the methods mean-
ingfulness of the specifi c training programs. Thus, the 
New times are required the sensibly – centric concept, 
and this, in its turn, is being dictated the urgent need to 
be accelerated the further transition to the innovation 
Medical education.  
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The analysis of the evolution of approaches 
and the application of controlling system in foreign 
countries are given. There are suggested the ways 
of improving of the quality of management in or-
ganizations of Kazakhstan, based on the implemen-
tation in practice of management techniques and 
innovative management.

In a market circumstances due to business 
growth, complicating the structure of the organiza-
tion and the subsequent exacerbation of the existing 
problems in it, there is a need for a new business 
model. Controlling development in the enterprises 
of the Republic of Kazakhstan contributes to the 
formation of the strategic and operational planning, 
timely calculation of risks and anticipating the chal-
lenges and obstacles, and provides transparency of 
enterprises. In order to solve all the issues involved 
the new approaches and implementation of advanced 
management techniques are required. The use of 
modern management technology, the introduction of 
theoretical developments and the best management 
practices are necessary for companies interested in 
the successful implementation of industrial and inno-
vative projects that improve business performance.

Organizations management is a complex pro-
cess of realization of management functions. Ad-
aptation of the organization to the conditions of 
competitiveness is connected to the necessity of 
carrying out of analysis of the competitors. It is 
important to evaluate of own potential relatively to 
the competitors. In this sense a development of the 
strategy of competitive behavior of the organization 
on a market and its realization are of great impor-
tance [1, 2]. According to H. Fayol’s conception 
the basis of management is fi ve initial functions: 
planning, organization, mentoring, coordination, 
control; and the management process is a sum of 

all these functions [3]. For Kazakhstan the problem 
of creation of the effective system of organizations 
management in the conditions of management in 
the market circumstances are important as well as 
for other countries of the post-soviet area. Borrow-
ing of theoretical and practical experience of world 
competitiveness and development of corporative 
leaders often fi nd diffi culty because of the unique-
ness or privacy, absence of information about ef-
fectiveness achievement methods. In addition, there 
are absent the universal schemes of the competitive 
behavior on the market.

A problem of the strategic management is a per-
manent orientation and reorientation of all forms of 
activity of organization in the directions providing 
its development and effectiveness. The basis of the 
strategic planning is a forecasting, which is the em-
bodiment of the strategy of the organization on the 
market and is based on the analysis of the available 
information with sequential modeling of the possi-
ble variants of development of the situations. The 
important item at the realizing of the forecasting is 
an acceptance of the fact of stability of the positive 
dynamics of organizations activity parameters from 
one reporting period to another [4].

The Kazakhstani entrepreneurship is today on 
the stage of awareness of the necessity of creation 
of new model of functioning in the market circum-
stances. The existing level of quality in many organ-
izations becomes the basic brake for their further 
development. There is an infl uence of an absence 
of the progressive technologies of management and 
management staff. This causes a weakness of the 
strategic planning and insuffi cient effectiveness of 
the operational management.

The management elements get complicated 
with an organization’s increase: resources, person-
nel, motivation, and relations between partners, 
deliveries, orders, allocation, production, technolo-
gies, equipment, technical maintenance, data bases, 
quality, marketing and responses for change of mar-
ket and legislation, adjustment of confl icts, interests 
of different groups and persons and etc. [5, 6, 7]. 
Consequently, for solution of all of the arising ques-
tions the new approaches and implementation of the 
progressive management technologies are required.

One of the new directions in the theory and 
practice of management, arisen on the base of the 
interdisciplinary approach (economical analysis 
and planning, management accounting and theory 
of management) is a controlling which is applied 
now in many foreign countries [5, 6, 7]. 

An analysis of the sources shows that one can 
distinguish the basic conceptual approaches:

– a conception, the basis of which is the retro-
spective and forecasting in the system of account-
ing and creation on the base of account data the sup-
port of the management decisions, connected to the 
planning and the control of organization activity (it 
got a development in 1930th); its modern interpreta-
tion – budgeting, oriented to result (further – BOR);


