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Thus, the following main advantages, having 
achieved by the fi rms and companies with their high 
level cultural development have been identifi ed and 
then, summarized on the basis of the scientifi c sources 
analysis: the company’s stability is being increased, 
in the case of the external environment deterioration; 
the transaction costs are being reduced; the economy 
is being generated on the cost savings management, 
as the formal structure of the organization is simpli-
fi ed; favorable conditions are being created for the 
improving of the human capital quality; the sense of 
belonging and identity with the company is being de-
veloped at its workers, which is increased their incen-
tives to the labor activities; the relationships stability 
of the principals and the agents is being enhanced, 
as the company’s members, the social partnership is 
being strengthened; the inconsistency is being elimi-
nated in the actions of the employees, resulting in the 
greater productivity is increased; the quality of the 
labor and the products is being increased; the unique 
look of the company is being created, which is the 
signifi cant factor in the non – price competition in 
the markets, the quite serious competitive advantage 
of the fi rm. So, the culture has been becoming the 
quite signifi cant feature and the specifi c asset of the 
effi cient fi rm [1]. 

The modern business ethics [3] is implied the 
certain entrepreneur’s behavior, at which, to the 
same extent, the interests are respected of both, as 
his own company, well as its partners, clients and 
customers, and society, as a whole. The ethics norms 
are aimed at the benefi ts obtaining of the economic 
agents by the maximum number, while any harm 
infl iction is completely excluded: the violation of 
the proper rights; the assignment of the classifi ed 
information (e.g. insiderazation); the misleading 
advertizing; the freedom infringement of the con-
sumer choice; the commercial espionage. Besides 
all these ethical considerations, these standards im-
plementation in the Russian business community 
and the world economy has been explained, due to 
the fact, that all these enumerated manifestations of 
the opportunistic behavior, ultimately, will be led to 
the economy destruction, and, moreover, the risks 
and the transaction costs will be raised. 

According to the classical defi nition of the Euro-
pean Commission, the Corporate Social Responsibil-
ity (CSR) – is the concept, that is refl ected the vol-
untary solution of the companies to be participated in 
the society life improvement and the environmental 
protection. The companies, having adhered to the 
framework of its corporate culture of the social re-
sponsibility policy, should be aware of their respon-
sibility: to the customers and the partners – for the 
quality of the provided services and the complete 
disclosure of the information; towards its employ-
ees – for the provision of the favorable working con-
ditions, and, as far as possible, the opportunities for 
the occupational growth; to the society – for the im-
plementation of the social, charitable, and environ-
mental natural conservation projects.

The globalization process is brought also the 
Russian companies and fi rms to the necessity com-
prehension to be complied and observed the inter-
national standards of the corporate governance and 
the esthetic standards of the modern business con-
ducting. So, the growing ethical requirements and 
the motives are the core, of the so – called corporate 
social responsibility ideology. Thus, the business 
ethics further improvement and the corporate so-
cial responsibility expansion are contributed to the 
negative attitude changing of the public, investors, 
and consumers to the big business, what is in dire 
and the Russian companies are needed. 

As it has already been noted above, the cor-
porate culture further improvement the economy 
management under the contemporary conditions is 
one of the tools to be enhanced the functioning effi -
ciency of the modern company. Thus, the main task 
of each modern Russian company – is to be found 
their own culture, to be found its face, and the social 
responsibility must be become the signifi cant part 
of the corporate culture of the modern fi rm. All the 
members of company’s team should be involved, as 
much as possible, for the maximum positive effect 
achievement from the CSR principles introduction 
in the company’s corporate culture, to the social 
programs’ further development and their successful 
implementation. 
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The government performs its regulating func-
tions through administrative and economic meth-
ods. Administrative methods of regulation are com-
mon for team economy. However, governmental 
regulations on market economy are based on eco-
nomic methods. Administrative or straight methods 
limit the choice of economic entity. For instance, 
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policy targets on volume and range of produced 
products or centrally fi xed prices for goods and ser-
vices, typical methods of administrative regulation 
in economy planning, deprive the usage of alterna-
tive resources for the entity [1]. Unlikely, economic 
and indirect methods of governmental regulation do 
not limit the entrepreneurial freedom of choice. For 
example, decreasing the taxes on business or low-
ering the discount rate are the common examples 
of economic regulation, directed to increasing the 
production and strengthening investing activities 
of entities. The latter increase investing in capital 
and volume of production not due to lack of choice. 
They have the total freedom of choosing production 
program and investing policy. Lowering the taxes 
and discount rates increases the speed of growth in 
production and investments more benefi cial than 
before. At the same time, by forcing entities to 
perform specifi c actions, any administrative con-
trols have secondary indirect impact on a range of 
related economic processes. For example, admin-
istrative price increases not only determines their 
level, it also indirectly determines the demand and 
supply level, and by this it can be stated that any 
methods of administrative control have the charac-
teristics of any indirect economic controls. Admin-
istrative control methods are diametrically opposed 
to the nature of the market, they block the action 
of the relevant market regulators. If the volume of 
production and supply of raw materials dimensions 
are defi ned for the enterprise,it can not respond to 
changing market conditions by increasing or reduc-
ing output. The higher incidence of administrative 
management techniques, the narrower the scope 
and lower the effi ciency of the real market relations.

Economic methods of regulation, by contrast, 
are adequate to the nature of the market. They di-
rectly affect the state of the market and by that indi-
rectly affect the producers and consumers of goods 
and services. For example, an increase in transfer 
payments changes the conditions in market for con-
sumer goods also increases the demand, which in 
turn contributes to higher prices and forcing pro-
ducers to increase supply volume. Thus, economic 
management methods operate over the market 
through market mechanisms. Transition from a 
command to a market economy is accompanied by 
dramatic changes in the system of state regulation 
methods, destruction of the previous system of ad-
ministrative methods and the creation of a new sys-
tem of economic regulators. In order to reduce the 
scale of the crisis production drops and to prevent a 
catastrophic drop in living standards, the state may 
maintain ,in the early stages of reform, administra-
tive control over the production and sale of a small 
group of products that form the basis of production 
and personal consumption of the nation. With the 
deepening of market reforms, economic stabiliza-
tion and mastering economic methods the state 
completely reduces the scope in usage of adminis-
trative levers, without giving all the way their use.

In Kazakhstan, as well as in other post-commu-
nist countries, we face the underestimation of the 
government role in the economy. Misunderstanding 
the economic role of the state prevents developing a 
suitable concept of state economic policy. It is not a 
secret that the reforms are carried out «from above», 
and this is no tragedy that it is the only acceptable 
form. Kazakhstan’s economy is experiencing an 
unprecedented crisis in the history where all eco-
nomic «diseases» have intertwined. Since the crisis 
has objective reasons, any post socialist country has 
not escaped it. Somewhere it is less, somewhere it 
is deeper than in our country. The role of business 
is constantly growing steadily in our country. Entre-
preneurship is intended to address important issues 
in today’s economy, such as:

− to expand production of many consumer 
goods and services signifi cantly and without sig-
nifi cant capital investments, using local sources of 
raw materials;

− To create conditions for the employment of 
labor, liberated in large enterprises ;

− To make a positive alternative to criminal 
business, and many others.

State provides support for business in the fol-
lowing areas:

− The creation of favorable conditions for the use 
of state fi nancial, statistical, logistical and information 
resources for the business entities, as well as scientifi c 
and technical developments and technologies; 

− Establishment of a simplifi ed procedure for 
state registration of business entities, their licensing 
activities, certifi cation of their products;

− Elimination of the legal regime favored for 
businesses, including the preferential tax treatment, 
payment of customs duties;

− Establishing a system to attract and use of in-
vestments, including foreign, to support the devel-
opment of entrepreneurship;

– The adoption of special lending programs of 
businesses to the defi nition of fi nancial resources;

– Establishment of a simplifi ed procedure for 
state registration of business entities, their licensing 
activities, certifi cation of their products;

− Support for foreign economic activities of 
businesses, including the development of their 
trade, scientifi c, technical, industrial and other rela-
tions with foreign partners.
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